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.(Matz and usry, 1980: 664)

1)

Horngern and foster and Datar, Cost Accounting ; Amanagerial
Emphasis? 6™ ed, 2000; p8.
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.(Kaplan, 2001, Article )

.(Andon and et.al, Article; 2002) :
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(2)
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.(2002 :612 )
Customer Profitability analysis

.(Newry, 2002: Arlical)

.(Foster and et.al, 1996: Article)

Entire value chain -1
)
(3)
C L <LK
Multiple Transaction -2
Multiple Produats -3
Customer - Speciﬁc -4
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Customer Revenue analysis
.(Horngern, 2000: 582)

The volume of units purehased

Price discounting

Distribution- channels

Selling Price
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Customer Cost anlysis -2

(Horngern, 2000: 583)
(612 :2002 )

Customer Cost hierarchy

cost pools
( )
(Horngern, 2000: 584) (ABO)
(Horngern)
- -1
(Customer output- unit level costs)
-2
(Customer bacth- level costs)
(deliveries)
- -3
(Customer Sustaining Costs)
-4

(Distribution- Channel Costs)
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-5-5
(Corporation — Sustaining Costs)

customer- specific costs -
customers- support costs -
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( )
C )
150000
120000
3000
30
450000
60000 70000 800000 1000000
900 900 900 900 )
900 825 885 840
10 15 25 30
3 4 5 6
15 20 30 60
6 20 12 5
- - 1
(1)
(1)
1737000 54000 63000 720000 900000
77250 - 5250 12000 60000
1659750 54000 57750 708000 840000
1447500 45000 52500 600000 750000
2122500 9000 5250 108000 90000
12000 1500 2250 3750 4500
2160 360 480 600 720
3450 270 1200 1080 900
57900 1800 2100 24000 30000
1350 - 900 - 450
76860 3930 6930 29430 36570
135390 5070 1680 78570 53430
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() ( ) (1)
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( ) 75 ()
(15) ()
() 1) ()
( )
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ABC ()
()
3)
( )
(2)( )| (@D
3)
13539 <3 =4
%58 78570 708000 78570
%39.46 132000 840000 53430
%3.74 137070 54000 5070
(%1.2) 135390 57750 (1680)
%100 - 1659750 135390
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(4)
(4) (1)
1+2 = (3) ()
%50.6 840000 %6.4 534340 840000
%42.7 1548000 %11.1 78570 708000
%3.4 1605750 (%2.9) (1680) 57750
%3.3 1659750 %9.4 5070 54000
%100 135390 1659750
( ) S
) 3)
(
4)
()
()
@) Q) ) 0
1447500 45000 52500 600000 750000
57900 1800 2100 24000 30000
1505400 46800 5460 624000 780000
12000 1500 2250 3750 4500
3450 270 1200 1080 900
1350 - 900 - 450
16800 1770 4350 4830 5850
2160 360 480 600
720
1524360 48930 59430 629430 786570
%100 %3.2 %3.9 %41.3 %51.6
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